
 
 

 
NET-A-PORTER AND JIMMY CHOO COLLABORATE ON EXCLUSIVE RED 

CARPET CAPSULE  

 
October 7, 2019 – NET-A-PORTER and Jimmy Choo and have collaborated for the first time to 

create a capsule collection of 13 exclusive red carpet styles made up of 10 shoes and 3 bags. 

 

The capsule collection takes the idea of red carpet dressing, reimagined for the NET-A-PORTER 

customer and made up of sophisticated yet playful styles that set the tone with signature designs 

realised in luxurious chantilly lace, satin and suede.  A touch of iconic sparkle is added with crystals, 

bows and feathers lending a decadent finish.    

 

Since 1996, Jimmy Choo has elevated the art of celebrity dressing, their shoes walking the red carpet 

more than any other. Creative Director Sandra Choi has, since the beginning, set out to imbue her 

designs with a unique blend of empowered glamour, wit and enchantment. It’s why Jimmy Choo 

continues to dazzle and delight in equal measure and remain an enduring fixture of today’s statement 

making looks both on and off the red carpet. 

 

“Jimmy Choo has long been the authority on celebrity dressing, so it made sense for NET-A-PORTER to 

collaborate with them on a red carpet capsule collection created with our global customer in mind. Creative 

Director Sandra Choi always delivers the ultimate statement heel for after hours, and for this collection, she 

reimagined glamorous red carpet styles for the NET-A-PORTER woman.” – Elizabeth von der Goltz, 

Global Buying Director, NET-A-PORTER  

 

“The collection was inspired by the confidence and glamour leading ladies exude when walking the red 

carpet, mixed with the idea of fantasy.  Each style has a feminity, seductiveness and the finesse of couture.  

The shoes are highlighted with lace, diamantes and exaggerated bows for added glamour but just enough to 

complement an outfit and not take over.” - Sandra Choi, Creative Director, Jimmy Choo 

 

The partnership celebrating Jimmy Choo’s red carpet savoir faire launches exclusively on NET-A-

PORTER October 7, 2019 and at JIMMYCHOO.com and select stores from October 8. 2019.  

 

 

More about the exclusive styles 

 

BELISSA is a modern silhouette finished with a black feather fascinator at the back of the shoe,  

the perfect heel to turn heads. 

 

The HADLEA & HAYLENE are offered in black and nude floral lace with straps that wind 

gracefully over the foot in an amalgamation of expert craftsmanship and unparalleled elegance.  

 

LEIDA & LELLIE are evening ankle boots enriched with floral lace panels and hotfix crystal 

detailing desirably draped on the upper.   

 

LILAH is offered in black suede with crystals covering the elegant intertwining straps on the upper,  

an eye-catching evening style.  

 

LYDIA is a glamorous strappy sandal featuring delicate straps decorated in crystals, offered in black 

satin and nude shimmer suede.  

 



Decadent and extravagant SAPHIA & SARARA feature oversized bows to add a dramatic finish 

to any outfit. 

 

The CLOUD box clutch is exquisitely structured and cleverly crafted to fit naturally in your hand, 

this compact minaudiere has space for all evening essentials.  Available in two styles; with an 

oversized bow or with crystal deco detailing. 

 

Elegant and timeless the CALLIE clutch in black suede with crystal embroidery is refined in its 

simplicity. 

 

About NET-A-PORTER 

Since June 2000, NET-A-PORTER has delivered incredible fashion for incredible women. From more 

than 800 of the world’s most coveted designer brands, including Gucci, Saint Laurent, Chloe, 

Balenciaga, Valentino, Bottega Veneta and Balmain, to more than 200 specialist beauty brands,        

NET-A-PORTER delivers the ultimate curation of product and content – plus new arrivals on site 

three times a week. A pioneer of innovation, NET-A-PORTER speaks to a global monthly audience 

of nine million female luxury consumers, fans and followers and features a fully dedicated editorial 

vertical with PORTER, which is renowned for its award-winning content. NET-A-PORTER 

champions unparalleled customer service – offering express worldwide shipping to more than 170 

countries (including same-day delivery to Manhattan, London and Hong Kong and next-day delivery 

to the UK, US, Germany, France, Australia and Singapore), a seamless shopping experience across 

mobile, tablet, desktop, email and telephone, luxurious packaging, easy returns and a multi-lingual 

customer care and personal shopping team that is available 24/7, 365 days a year. 

  

NET-A-PORTER.com 

 

About Jimmy Choo 

Jimmy Choo encompasses a complete luxury accessories brand. Women’s shoes remain the core of 

the product offer, alongside handbags, small leather goods, scarves, sunglasses, eyewear, belts, 

fragrance and men’s shoes. CEO Pierre Denis and Creative Director Sandra Choi together share a 

vision to create one of the world’s most treasured luxury brands. Jimmy Choo has a global store 

network encompassing more than 200 stores and is present in the most prestigious department and 

specialty stores worldwide. Jimmy Choo is part of the Capri Holdings Limited luxury fashion group. 

 

JIMMYCHOO.com 

 

 

 

 


