YOOX
NET-A-PORTER
GROUP

DAILY EDITION JUNE 27,2017

27 JUNE 2017
WWD (USA)

Fashion. Beauty. Business.

Influence Peddler

Leaf Greener
bridges East
and West.
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Love Potion
YNAP opens The do’s and don'ts
technology hub of amore from
in London. Mandy Len Catron.
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Dior Homme

Dominique Maitre

Between the challenging retail
climate and the ongoing
threat of terrorism, it would have
been no surprise if a dour mood
spilled over onto the European
runways. But just the opposite
occurred. An upbeat vibe
permeated the cities of London,
Florence, Milan and Paris where,
after nearly four weeks of shows,
tropical prints, soft pink hues
and the return of the fanny pack
g harkened back to better, more
genteel times. For more on the
trends from the European shows,
see pages 4 and 5.
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Rick Owens

BEAUTY

Investor
Considers
L'Oréal,
Nestlé

® Dan Loeburged the
Swiss consumer goods
company to sell its stake
in the French beauty giant.
BY JENNIFER WEIL

PARIS — Activism has no borders.

Investors looking to shake up com-
panies have made their voices heard
louder than ever in the American market.
Retailers from Macy’s to J.C. Penney to
Hudson’s Bay have been targeted. Now,
it appears the quest for value has gotten
increasingly global.

The latest firms in the spotlight, L’Oréal
and Nestlé, saw their stocks surge Monday
after investor Dan Loeb contended that
the Swiss conglomerate should pull out of
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Giorgio Armani

Buyers Say
Sportswear
Is Driving
Paris Season

@ Tracksuits, sneakers, hoodies,
T-shirts, anoraks and even
surf gear were among the key
trends that energized buyers
at the spring shows.

BYWWD STAFF

PARIS — Ifthe Paris men’s wear shows
proved anything, it’s that the sportswear
trend is set to run and run — pardon

the pun. Tracksuits, sneakers, hoodies,
graphic Tshirts, anoraks, zip-up jackets
and even surfgear were among the key
trends that energized buyers at the spring
collections.

“The well-tailored formal attire has
been retired to the back of the closet, only
to be replaced by a plethora of athletic
apparel,” said Tom Kalenderian, execu-
tive vice president, general merchandise
manager of men’s and Chelsea Passage
at Barneys New York. “Call it what you
will: ‘street’ or ‘active’ — regardless, it is
becoming standard issue for every man’s
wardrobe.”

Despite a heat wave on the first two
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