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A turbocharged 2017 for YNAP

After closing out 2016 with an increase of 12.4% in revenues, the legend Federico Marchetti predicts an even better coming 
year, with the launch of new monobrand sites, two private labels for Yoox and Mr Porter, as well as the inauguration of the 
new London tech-hub in May.

A breakfast meeting in Hotel Café Royal yesterday morning in London revealed that following a record 2016 (see yesterday’s
MFF), YNAP - i.e. Yoox Net-a-Porter - is predicting a turbocharged 2017. CEO Federico Marchetti and CFO Enrico Cavatorta
chaired the presentation that took a detailed look at what was a record year for YNAP, closing with revenues of €1.871 billion,
thanks to 12.4% growth in sales. All eyes are now on the coming months, starting with previously announced news including
the arrival of Isabel Marant in July and the launch of two private labels, one for Mr Porter and one for Yoox Business,
expected by the end of the year. In addition, the London technology hub designed by Grimshaw is set to open in May, and
there will also be the international expansion of The Outnet, which will be migrating to the Yoox platform, thus expanding
the Interporto offices in Bologna. Finally, there will be the new Hub in Milan for the in-season business, as well as the
company’s arrival in Dubai with new offices and a new distribution centre. “The outlook for 2017 is very positive,” explained
Marchetti to MFF. “In the course of the year, we will announce new collections, brands that our customers have never seen
online, new exclusive partnerships, new capsule collections and the launch of the Mr Porter and Yoox private labels,
expected by the end of the year. On the brand front, on the other hand, new collaborations with major brands are in the
pipeline and we are working on a tailored omni-channel approach with one of our largest flagships, in order to fully align the
customer experience with that of bricks-and-mortar stores. We’re expecting a real boost following the internationalisation of
The Outnet,” he continued, “with new local features such as payment methods and currencies, which will include the rouble,
the Australian dollar, the Chinese won, the Japanese yen and the Hong Kong dollar.” This year will see further significant
developments in the jewellery business, which YNAP plans to continue investing in. With the launches of Pomellato and IWC
Schaffhausen already under its belt, Tiffany & Co. is set to grow and other high-end jewellery lines will be added to the mix.
The Middle East will also get stronger, with personal shoppers and infrastructure that will make innovative delivery methods
like same-day delivery possible. “There will be a new distribution centre and new offices in Dubai,” he continued, “so that
our Middle East customers can enjoy the same-day delivery service already available for customers in New York, London and
Hong Kong. Similarly, we are working hard on a new in-season hub in Milan, with a state-of-the-art automated storage and
picking system, expected to be fully operational by the end of 2018, in order to extend same-day delivery to customers in
Milan.” The goal is to continue to grow both Yoox and Net-a-Porter, continuing to realise the integration process started in
2016 and focusing fully on mobile technology through 2020. “In fact, in 2015 I put together a team who work exclusively on
mobile because mobile and apps are increasingly the areas of biggest growth, generating half of our sales in 2016, in the
amount of almost a billion euros. The vision,” concluded the CEO, “is that the company will continue to evolve in terms of
mobile culture, influencing everything from e-commerce to our way of working, from end customers to our employees.”


