YOOX
NET-A-PORTER
GROUP

2016 First Half Results

4 August 2016



YOOX PAGE NUMBER
NET-A-PORTER 2
GROUP

Disclaimer

This presentation has been prepared by YOOX NET-A-PORTER GROUP S.p.A. for information purposes only and for use in presentations of the Group's results and strategies.

For further details on YOOX NET-A-PORTER GROUP S.p.A., reference should be made to publicly available information.

Statements contained in this presentation, particularly regarding any possible or assumed future performance of the Group, are or may be forward-looking statements based on YOOX
NET-A-PORTER GROUP S.p.A.’s current expectations and projections about future events, and in this respect may involve some risks and uncertainties.

Actual future results for any quarter or annual period may therefore differ materially from those expressed in or implied by these statements due to a number of different factors, many of
which are beyond the ability of YOOX NET-A-PORTER GROUP S.p.A. to control or estimate precisely, including, but not limited to, the Group's ability to manage the effects of uncertain
current global economic conditions on the business and to predict future economic conditions, the Group's ability to achieve and manage growth, the degree to which YOOX NET-A-
PORTER GROUP S.p.A. enters into, maintains and develops commercial and partnership agreements, the Group’s ability to successfully identify, develop and retain key employees, manage
and maintain key customer relationships and maintain key supply sources, unfavourable development affecting consumer spending, the rate of growth of the Internet and online commerce,
competition, fluctuations in exchange rates, any failure of information technology, inventory and other asset risk, credit risk on the Group's accounts, regulatory developments and changes
in tax laws.

YOOX NET-A-PORTER GROUP S.p.A. does not undertake any obligation to publicly release any revisions to any forward-looking statements to reflect events or circumstances after the date
of this presentation.

Any reference to past performance of YOOX NET-A-PORTER GROUP S.p.A. shall not be taken as an indication of future performance.

This document does not constitute an offer or invitation to purchase or subscribe to any shares and no part of it shall form the basis of or be relied upon in connection with any contract or
commitment whatsoever.

By attending the presentation you agree to be bound by the foregoing terms.
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Agenda

= YOOX NET-A-PORTER GROUP FIRST HALF RESULTS TO 30 JUNE 2016

— RESULTS HIGHLIGHTS AND LATEST BUSINESS DEVELOPMENTS
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First Half to 30 June 2016 - Results Highlights

= 2Q 2016 net revenues at €451 million, up 17% at constant FX (+13% at

current FX) compared with pro-forma net revenues of €400 million in 2Q 2015

— Acceleration in revenue growth on 1Q 2016 across all business lines

— Europe (excluding UK), APAC and Middle East outperforming

2Q performance led to 1H 2016 net revenues of €897 million, up 16% at

constant FX (+13% at current FX)

* 1H 2016 adjusted EBITDA' at €76.5m, with a margin of 8.5% (vs 8.4% in 1H

2015)
* 1H 2016 adjusted net income' up 15% at €37.0m (vs €32.1m in 1H 2015)

= Net Cash at €138.8m as at 30 June 2016 (vs Net Cash of €62.1m as at

December 2015), benefitting from €100 million capital increase subscribed by

Alabbar Enterprises in April 2016

1. For full glossary, please refer to slide 25
Note: Figures as absolute values and in percentages are calculated using precise financial data. Some of the differences found in this presentation are due to rounding of the values expressed in millions of Euro
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Latest Business Developments

MULTI-BRAND IN-SEASON

= New brand additions: PRADA on NET-A-PORTER and MR PORTER,
Tiffany & Co. and Moncler on NET-A-PORTER, Ermenegildo Zegna on

MR PORTER

* New numerous exclusive capsule collections, including GUCCI for

NET-A-PORTER

ONLINE FLAGSHIP STORES

* Launch of A]X Armani Exchange in North America in mid July and Chloé

in Europe, US and APAC in late June

PLATFORM

» Successful migration of 15t online store from former YOOX GROUP to
new Order Management System in August. Full process completion

expected in 4Q 2016

= Start of construction of new In-season warehouse in Italy
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Agenda

= YOOX NET-A-PORTER GROUP FIRST HALF RESULTS TO 30 JUNE 2016
— RESULTS HIGHLIGHTS AND LATEST BUSINESS DEVELOPMENTS
— FINANCIAL ANALYSIS

= Q&A
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Net Revenue Review By Business Line

Net Revenue Performance and Breakdown

1H 2015 1H 2016 2Q 2015 20 2016
Pro-Forma Pro-Forma
@current FX @constant FX @current FX @constant FX

Group S 5 Group
Growth €897.0m Growth @

€791.8m €450.8m

£€399.7m
10. +10.1%
105% €490.1m
€443.4m €252.4m
€229.3m
€80.1m +10.8% €88.7m +11.4% Wg‘ +13.7% €423m +15.7%
10.1% 9.9% 9.3% 9.4%
56.0% 54.6% 57.4% 56.0%
33.9% 35.5% 33.3% 34.6%
Multi-brand In-Season B Multi-brand Off-Season Online Flagship Stores
Mono-brand Gross Merchandise Value' Growth
1H 2016 vs TH 2015 Pro-Forma 2Q 2016 vs 2Q 2015 Pro-Forma @constant FX
@constant FX
9 9 16.2% @
10.8% 2.3% 13.1% 13.7% —— % C79%
Mono-brand Impact of different Mono-brand Gross Mono-brand Impact of different Mono-brand Gross

Net Revenue Growth booking for the

JV online store sales

Merchandise Growth

1. For full glossary, please refer to slide 25

Net Revenue Growth booking for the

JV online store sales

Merchandise Growth
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Net Revenue Review By Geography

Net Revenue Performance

1H 2015 % Growth 2Q 2015 % Growth
(€m) Pro-Forma 1H 2016 % Growth Constant FX Pro-Forma 2Q 2016 % Growth Constant FX
ltaly 48.3 575 19.0% 19.0% 23.9 29.2 22.4% 22.5%
UK 124.6 135.2 8.6% 15.4% 66.8 70.2 5.1% 14.3%
Rest of Europe 208.6 238.4 14.3% 17.3% 99.6 17.5 18.0% 21.8%
North America 238.4 268.1 12.5% 12.5% 124.5 135.1 8.5% 10.9%
APAC 118.4 1374 16.0% 17.5% 58.7 68.2 16.2% 19.4%
Rest of the World + NCR' 53.4 60.4 13.0% 18.7% 26.3 307 16.4% 24.8%
Group Net Revenues 791.8 897.0 13.3% 15.8% 399.7 450.8 12.8% 17.0%
Net Revenue Breakdown
1H 2015 1H 2016 2Q 2015 2Q 2016
67% 6.1% 67%  6.4% 6.6%  6.0% 68% 6.5%
15.0%“' 15.7% 15.3*”" 15.1% 14.79," 16.7% 15.1<”" 15.6%
30.1% 26.4% 29.9% 26.6% 31.1% 24.9% 30.0% 26.0%
| ltaly UK Rest of Europe North America B APAC I Rest of the World and NCR'

1. Not Country Related
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Key Performance Indicators!

Monthly Unique Visitors (m)?

# Orders ('000) - Group

1H 2015 1H 2016 2Q 2015 2Q 2016
Pro-Forrgaa Pro-Forrgaa
Restate @ Restate @
28.0

26.1 24.7 264
go  *t73% 3 ;e +103% 84
9.1 +0.4% 9.1 8.2 +1.7% 8.3
Multi-brand In-Season [ Multi-brand Off-Season Online Flagship Stores

Average Order Value (€) - Group

1H 2015 2Q 2015
Pro-Forma TH 2016 Pro-Forma
1,619

Active Customers?* ("000) - Group?®

2Q 2016

1,955

1H 2015 1H 2016 2Q 2015 2Q 2016

354

1.Key performance indicators do not include the Joint Venture with Kering and the jimmychoo.com online flagship store

Jun 2015

2,307 ="

Jun 2016
2,600

2.Source: Adobe Analytics for NET-A-PORTER.COM, MR PORTER.COM and THE OUTNET.COM,; SiteCatalyst and Google Analytics for YOOX.COM in the first semester of 2015; Google Analytics for YOOX.COM in the first semester of

2016, THECORNER.COM, SHOESCRIBE.COM and the Online Flagship Stores “Powered by YOOX NET-A-PORTER GROUP"

3.1H 2015 monthly unique visitors have been restated to account for the change in data source used for YOOX.COM monthly unique visitors starting from November 2015. Specifically, monthly unique visitors for both 1H 2015 and 1H 2016
are now sourced from Google Analytics, instead of Google Analytics for the website and SiteCatalyst for the mobile site as previously used

4. Active Customer is defined as a customer who placed at least one order in the 12 preceding months
5.Includes Active Customers of the Online Flagship Stores “Powered by YOOX NET-A-PORTER GROUP”
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Adjusted Profit & Loss!

1H 2015

Pro-Forma 1H 2016

(€m)
Net Revenues 791.8 897.0
growth 13.3%
COGS (478.2) (542.2)
Gross Profit 313.6 354.9
% of Net Revenues 39.6% 39.6%
Fulfillment Excl. IPC (78.9) (88.5)
% of Net Revenues 10.0% 9.9%
Sales & Marketing Excl. IPC (92.2) (106.0)
% of Net Revenues 11.6% 11.8%
General & Administrative Excl. IPC (73.5) (81.0)
% of Net Revenues 9.3% 9.0%
Other Income / (Expenses) (2.5 (2.8)
Adjusted EBITDA? 66.4 76.5
% of Net Revenues 8.4% 8.5%
Ordinary Depreciation & Amortisation (27.7) (24.4)
% of Net Revenues 3.5% 2.7%
Adjusted Operating Profit 38.7 522
% of Net Revenues 4.9% 5.8%
Income / (Loss) From Investment In Associates 0.1 0.2
Net Financial Income / (Expenses) 2.3 (1.0
Adjusted Profit Before Tax > 411 51.4
% of Net Revenues 5.2% 5.7%
Taxes (2.0) (14.4)
Adjusted Net Income * 32.1 37.0
% of Net Revenues 4.1% 4.1%

Note: Depreciation & Amortisation included in Fulfilment, Sales & Marketing, General & Administrative have been reclassified and grouped under Ordinary Depreciation & Amortisation

1. The Adjusted P&L excludes non-cash costs associated with Stock Option Plans as well as the amortisation related to the Purchase Price Allocation process arising from the merger of YOOX GROUP and THE NET-A-PORTER GROUP

2. For full glossary and for the description of the pro-forma adjustments, please refer to slide 25
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Impact of Purchase Price Allocation Arising From the Merger

* The merger between YOOX GROUP and THE NET-A-PORTER GROUP was structured as a merger by incorporation into YOOX GROUP of
Largenta Italia, a vehicle owning the entire share capital of THE NET-A-PORTER GROUP. This transaction qualified as a business combination
and, for the purposes of the provisions of IFRS 3, THE NET-A-PORTER GROUP was identified as the “purchased” entity

= QOut of the Purchase Price, ~€390m have been allocated to THE NET-A-PORTER GROUP’s intangible assets

Assets Useful Life PPA-related D&A

» ~35m? annual charge

6 d
years an for 2016-2021 period

15 years
~ 1 /
€390m for Customer list and

| | ~ 2
Brands, respectively 25m® annual  charge

for 2022-2030 period

» For P&L reporting purposes, taxes have been adjusted by applying the notional UK corporate tax rate to the PPA-related amortisation as
required by IFRS 3 and IAS 12

1. Converted in Euro at the EUR/GBP exchange rate as of 30 June 2016
2. Converted into Euro at the average EUR/GBP exchange rate for the period 1 January 2016 - 30 June 2016
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Reported Profit & Loss

1H 2015 1H 2016

(€m) Pro-Forma
Net Revenues 791.8 897.0
growth 13.3%
COGS (478.2) (542.2)
Gross Profit 313.6 354.9
% of Net Revenues 39.6% 39.6%
Fulfillment Excl. IPC (78.9) (88.5)
% of Net Revenues 10.0% 9.9%
Sales & Marketing Excl. IPC (92.2) (106.0)
% of Net Revenues 11.6% 11.8%
General & Administrative Excl. IPC (73.5) (81.0)
% of Net Revenues 9.3% 9.0%
Incentive Plan Costs (IPC) 6.2) (5.9
Other Income / (Expenses) (2.5) (2.8)
Reported EBITDA 60.2 70.6
% of Net Revenues 7.6% 7.9%
Ordinary Depreciation & Amortisation (27.7) (24.4)
% of Net Revenues 3.5% 2.7%
PPA-related amortisation - (17.3)
% of Net Revenues - 1.9%
Reported Operating Profit 325 29.0
% of Net Revenues 4.1% 3.2%
Income / (Loss) From Investment In Associates 0.1 0.2
Net Financial Income / (Expenses) 2.3 (1.0)
Reported Profit Before Tax 34.9 28.2
% of Net Revenues 4.4% 3.1%
Taxes (8.5 9.4)
Reported Net Income 26.4 18.8
% of Net Revenues 3.3% 2.1%

1H 2015 reported net income margin at 1.6%

assuming PPA-related D&A charge as TH 2016

Note: Depreciation & Amortisation included in Fulfillment, Sales & Marketing, General & Administrative have been reclassified and grouped under Ordinary Depreciation & Amortisation
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Preliminary Profitability Review By Business Line

Gross Profit by Business Line

» Gross profit is defined as net revenues less cost of goods sold (“COGS"), which includes shipping costs

Multi-brand In-Season Multi-brand Off-Season Online Flagship Stores
1H 2015 1H 2015 1H 2015
Pro-Forma TH 2016 Pro-Forma 1H 2016 Pro-Forma 1H 2016
€206.0m
€116.9m
€101.4m
€181.2m €31.0m €32.0m
% of
division 40.9% 42.0% 37.8% 36.7% 38.7% 36.1%
Net revenues
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Cash Flow Statement and Net Financial Position Evolution

Cash Flow Statement

TH 2015
Pro-Forma TH 2016
(€m)
Adjusted EBITDA 66.4 76.5
Net Financial Income / (Expenses) & Associates 24 (2.5
Taxes paid (11.8) (10.9)
Change in Ordinary Working Capital ' (27.1) (31.8)
Capital Expenditure ' (46.9) (49.5)
Other "2 (2.5) 6.1
Free Cash Flow (19.5) (12.1)
M&A-related ltems (3.9
Proceeds from Stock Option Exercise & Capital Increase 0.2 100.0
Translation Adj. 3 (11.2)
Change in Net Financial Position (23.2) 76.7
Net Financial Position Evolution
€76.5m €0om €138.8m
- €25m cogm €(11.2m
€2.1m €31.8m €6.1m
€9sm T
Dec 2015 Adjusted Net Financial Taxes Change in Capital Other 12 Capital Increase Translation Adj.3  June 2016
Net Cash EBITDA Income / paid Ordinary Expenditure ' Net Cash
(Expenses) Working
& Associates Capital '

1. Change in Ordinary Working Capital, Fixed Assets and Other calculated by converting values as at 30
2. Other mainly refers to exchange rate impact resulting from the consolidation of foreign subsidiaries a
3. Translation Adjustments refer to the delta FX which arises from converting Ordinary Working Capital,

June 2016 into Euro utilising 31 Dec 2015 exchange rates
nd unrealised gain and losses
Capital Expenditure and Other into Euro at the exchange rates as at 30 June 2016 and 31 Dec 2015
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Working Capital and Capital Expenditure Evolution

Net Working Capital

Jun 2015 Dec 2015 Jun 2016! 1H 2016
(€m) @constant FX
Inventories 526.5 531.6 561.8 (30.2)
Trade Receivables 265 31.3 253 6.0
Trade Payables (342.6) (353.3) (379.7) 26.4
Other Receivables / (Payables) (99.4) (113.6) (79.5) (34.1)
Ordinary Net Working Capital 110.9 96.1 127.9 (31.8)
as % of LTM Net Revenues’ 7.5% 5.8% 7.2%
Capital Expenditure (at current FX)
1H 2015 1H 2016 * Investments back-loaded in 2H 2016

= 2016 capex expected at ~€140m (vs

/

€169 €48.1m previous guidance of €150m)
.7m .

% of Net 5.9% 5.4%
Revenues

[ Technology Operations Other

1. Inventories, Trade receivables, Trade Payables, Other Receivables/(Payables) calculated by converting 2016 values utilising exchange rates as at 31 Dec 2015
2. LTM Net Revenues at current exchange rates
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Agenda

= YOOX NET-A-PORTER GROUP FIRST HALF RESULTS TO 30 JUNE 2016
— RESULTS HIGHLIGHTS AND LATEST BUSINESS DEVELOPMENTS
— FINANCIAL ANALYSIS

= Q&A
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Appendix
= FIRST HALF 2016 RESULTS TO 30 JUNE 2016
— FROM EBITDA TO NET INCOME
— FOCUS ON INCENTIVE PLAN COSTS
— NET FINANCIAL POSITION AND DEBT FACILITIES OVERVIEW
— SUMMARY BALANCE SHEET
= ONLINE FLAGSHIP STORES POWERED BY YOOX NET-A-PORTER GROUP
= SHAREHOLDER STRUCTURE

= EXCHANGE RATES
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From EBITDA to Net Income

1H 2016
&65m . €706m
£(5.9)m
------ €18.2m €37.0m
€Adm €290m €0.2m ﬁ ......
€(17.3)m €om €18.8m “%X
€(9.4)m
Adjusted Incentive Plan EBITDA Ordinary PPA-related EBIT Income/ (Loss)  Net Financial Taxes Net IPCs & PPA Adjusted
EBITDA Costs D&A amortisation From Income / Income Related D&A Net
("IPCs") Associates (Expenses) net of related Income
tax effects
% of Net
Revenues 8.5% 7.9% 3.2% 21% 4.1%
1H 2015 Pro-Forma
S €60.2m
€(6.2)m
€32.5m €0.1m £23m €264 €5.7m €32.1m
ok, S — AL B -
’ £(8.5m
Adjusted Incentive Plan EBITDA D&A EBIT Income / (Loss) Net Financial Taxes Net IPCs net of Adjusted
EBITDA Costs From Associates Income / Income related tax Net
% of Net ("IPCs") (Expenses) effects Income
Revenues 8.4% 7.6% 4.1% 3.3% 4.1%
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Focus on Incentive Plan Costs

1H 2015 % of 1H % of
Pro-Forma Total 2016 Total
(€m)
Fulfillment (78.938) (88.518)
Sales & Marketing (92.233) (106.790)
General & Administrative (79.761) (86.178)

Incentive Plan Costs : 100.0% : 100.0%

—_

% of Net Revenues 7.6% 7.9%
Incentive Plan Costs (6.242) (5.914)
Adjusted EBITDA * 66.430 76.517
% of Net Revenues 8.4% 8.5%

1. For full glossary and the description of the pro-forma adjustments, please refer to slide 25
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Net Financial Position and Debt Facilities Overview

Net Financial Position

(€m) FY 2015 1H 2016
Cash and Cash Equivalents 130.3 225.2
Other Current Financial Assets 63.1 70.8
Current Financial Assets 193.4 295.9
Current Financial Liabilities (30.1) (70.9)
Long Term Financial Liabilities (101.2) (86.3)
(Net Financial Debt) / Net Cash 62.1 138.8
Overview of Debt Facilities at 30 June 2016
(€m) Granted Drawn Available
Overdrafts 121.0 37.8 83.2
Bank Loans 113.3 78.3 35.0
European Investment Bank 31.7 31.7 -
Financial Leases & Other 9.3 9.3 -
Total 275.3 157.1 118.2

Long average maturity of outstanding debt
(~70% of loans due between 2018 and 2020) at an average cost of debt of ~110bps over the 3/6 month Euribor
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Summary Balance Sheet

Jun 2015
(€m) Pro-Forma Dec 2015 Jun 2016 Change
Net Working Capital 110.1 (23.8) 0.6 24.4
Non-Current Assets 1,915.7 2,013.2 1,914.3 (99.0)
Non-Current Liabilities (excl. financial liabilities) 8.9 (15.0) (90.8) (75.8)
Total 2,017.0 1,974.4 1,824.1 (150.3)
Net Financial Debt / (Net Cash) (35.0) (62.1) (138.8) (76.7)
Shareholders' Equity 2,052.0 2,036.5 1,962.9 (73.6)
Total 2,017.0 1,974.4 1,824.1 (150.3)
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Online Flagship Stores “Powered by YOOX NET-A-PORTER GROUP”

Online Flagship Stores “Powered by YOOX NET-A-PORTER GROUP”

isabelmarant.com ISABEL MARANT

chloe.com Chloé
dunhil.com chohd
karl.com (R ]
lanvin.com LANVIN
redvalentino.com E‘KJHE,\"I‘IN()
kartell.com Kartell
dodo.it DaDo
missoni.com MISSONI MISSONIHOME

sergiorossi.com

sergo ross

ALEXANDER WANG

alexanderwang.com
ALEXANDER WANG

mcg.com

0}
[Brionf

brioni.com

O

pomellato.com

barbarabui.com BARBARA BUI

i @ TRUFTRUSSARDI
trussardi.com TRUSSARDI ~ TRUSSARDI 7 JEANS
. GIORGIO ARMANI  EMPORIO=ARMANI
srmant.com X, ATmy  AvN guR EA7
moncler.com
MONCLER
dolcegabbana.com DOILCE . GABBANA
bikkembergs.com DRKBKEMBERES )k KEMBERGS
brunellocucinelli.com :ﬁ
BRUNELLO CUCINELLI
y-3store.com Y3
B ido Ze ZegnaSport
zegna.com rmenegildo Zegna 77egna

Maison Margiela
PARIS

maisonmargiela.com

albertaferretti.com ALBERTA FERRETT| PHILOSOPHY
JVCo with Kering
ysl.com SAINT LAURENT
PARIS

balenciaga.com BALENCIAGA

@

alexandermcqueen.com MOUEEN

napapijri.com RT3 18111
justcavalli.com Justcavalli
jilsander.com JILSANDER ﬂk\ﬁlﬂbﬁn
dsquared2.com DSOUARED?=

MOSCHINO ~ MOSCHINO D¢

moschino.com

emiliopucci.com EMILIO PUCCI

valentino.com VALENTINO
SIUN‘BLI*MND

DIESEL —'=serL mLAck covn &5

stoneisland.com
diesel.com
emporioarmani.com  EMPORIOREARMANI  AJ |
jimmychoo.com

JIMMY CHOO

M A R N I

marni.com

stellamccartney.com

BOTTEGA VENETA

bottegaveneta.com
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Shareholder Structure

Total Share Capital Total Ordinary Capital
Shareholders (Ordinary + Non-voting) (Voting)
Diluted ' Current Diluted' Current
Federico Marchetti 7,581,814 5.4% 5,164,667 3.9% 7,581,814 7.5% 5,164,667 5.8%
YNAP Management team and other stock option holders 2 5,216,648 3.7% 5,216,648 5.2%

Sub-total 12,798,462 9.1% 5,164,667 3.9% 12,798,462 12.7% 5,164,667 5.8%
Richem ont 65,599,597 46.4% 65,599,597 49.1% 25,23,8,0573 25.0% 20,693,964 23.3%
Renzo Rosso 5,186,321 3.7% 5,186,321 3.9% 5,186,321 5.1% 5,186,321 5.8%
Alabbar Enterprises 3,571,428 2.5% 3,571,428 2.7% 3,571,428 3.5% 3,571,428 4.0%
Fidelity International 2,939,168 2.1% 2,939,168 2.2% 2,939,168 2.9% 2,939,168 3.3%
Market 51,218,793 36.2% 51,218,793 38.3% 51,218,793 50.7% 51,218,793 57.7%

Total Outstanding Shares 141,313,769 100.0% 133,679,974 100,952,229 100.0% 88,774,341 100.0%

Treasury Shares 17,339 0.0% 17,339 0.0% 17,339 0.0% 17,339 0.0%

Total Issued Shares 141,331,108 100.0% 133,697,313 100.0% | 100,969,568 100.0% 88,791,680 100.0%

Updated as of 4 August 2016
1. Computed assuming that all of the 7,633,795 stock options granted and vested under YOOX NET-A-PORTER GROUP S.p.A.'s stock option plans are exercised
2. Excludes Federico Marchetti

3. The number of ordinary shares is calculated assuming that Richemont converts 4,544,093 non-voting shares to ordinary shares (ratio of 1:1) in order to re-establish the maximum of 25% of shares with voting rights as stipulated by the New Bylaws
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Exchange Rates

Period Average End of Period

1H 2015 1H 2016 2Q 2015 2Q 2016 Dec2015  Mar 2016 Jun 2016

EUR USD 1.116 1.116 1.105 1.129 1.089 1.139 1.110
% yoy appreciation / (depreciation) vs. EUR 22.8% (0.0%) 24.0% (2.1%) 11.5% (5.5%) 0.8%
EUR GBP 0.732 0.779 0.721 0.787 0.734 0.792 0.827
% yoy appreciation / (depreciation) vs. EUR 12.2% (6.0%) 13.0% (8.4%) 6.1% (8.1%) (13.9%)
EUR JPY 134.204 124.414 134.289 121.949 131.070 127.900 114.050
% yoy appreciation / (depreciation) vs. EUR 4.6% 7.9% 4.3% 10.1% 10.8% 0.8% 20.1%
EUR CNY 6.941 7.296 6.857 7.379 7.061 7.351 7.376
% yoy appreciation / (depreciation) vs. EUR 21.7% (4.9%) 24.6% (7.1%) 6.7% (9.3%) (6.0%)
EUR RUB 64.641 78.297 58.219 74.335 80.674 76.305 71.520
% yoy appreciation / (depreciation) vs. EUR (25.8%) (17.4%) (17.7%) (21.7%) (10.3%) (18.2%) (12.8%)
EUR HKD 8.652 8.668 8.568 8.764 8.438 8.828 8.614
% yoy appreciation / (depreciation) vs. EUR 21.8% (0.2%) 24.1% (2.2%) 11.6% (5.5%) 0.7%
EUR KRW 1,277.312 1,318.916 1.214.256 1,313.744 1,280.780 1,294.880 1,278.480
% yoy appreciation / (depreciation) vs. EUR 8.2% (3.2%) 16.2% (7.6%) 3.4% (7.9%) (2.1%)
EUR AUD 1.426 1.522 1.421 1.515 1.490 1.481 1.493
% yoy appreciation / (depreciation) vs. EUR 5.1% (6.3%) 3.5% (6.2%) (0.5%) (4.4%) (2.5%)
EUR CAD 1.377 1.484 1.359 1.455 1.512 1.474 1.438

% yoy appreciation / (depreciation) vs. EUR 9.1% (7.2%) 10.0% (6.6%) (7.0%) (6.8%) (3.8%)
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= Gross Merchandise Value (GMV): GMV is defined as retail value of sales of all the Online Flagship Stores, including the JV online store sales to
final customers, net of returns and customer discounts. Set-up, design and maintenance fees for the Online Flagship Stores, accounted for
within “Rest of the World and Not Country Related”, are excluded

* Pro-forma: Pro-forma Financials relating to the 6-month periods ended 30 June 2015 of YOOX-NET-A-PORTER GROUP S.p.A. have been
adjusted by aggregating the historical data of YOOX Group and of THE NET-A-PORTER GROUP and then carrying out adjustments for the
purpose of simulating the economic effects of the merger on the operating performance of YOOX NET-A-PORTER GROUP as if such
transaction had virtually occurred at the beginning of the 2015 fiscal year (1 January 2015), exclusively presented for comparative purposes

= Adjusted EBITDA: Adjusted EBITDA is defined as reported EBITDA before the non-cash costs associated with the existing Stock Option Plans

» Adjusted Operating Profit: Adjusted Operating Profit is defined as reported Operating Profit before the non-cash costs associated with the
existing Stock Option Plans and the non-cash amortisation related to the Purchase Price Allocation ("PPA") arising from the merger

» Adjusted Profit Before Tax: Adjusted Profit Before Tax is defined as reported Profit Before Tax before the non-cash costs associated with the
existing Stock Option Plans and the non-cash amortisation related to the Purchase Price Allocation ("PPA") arising from the merger

* Adjusted Net Income: Adjusted Net Income is defined as reported net income before the non-cash costs associated withthe existing Stock
Option Plans, net of their related tax effects, and before the non-cash amortisation related to the Purchase Price Allocation (“PPA") arising
from the merger, net of its related tax effect
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